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Key Takeaways
Alcohol brands aren’t just sponsoring Mexico’s World Cup: They are fusing themselves with national identity, taking over the streets
of host cities and operating from within the World Cup social impact program. This is not a game.

For parents: 
When kids tune in to the World Cup, they will see a beer logo on the trophy after every match and on pitch-side boards in the
stadium, on their favorite goalkeeper’s Instagram and in the highlights flooding their feeds. Yet, the science is clear: This exposure
to advertisement makes them more likely to consume alcohol.

For communities: 
When match-day alcohol consumption surges and the industry counts its sales, it increases the risk of violence and disorder in the
streets, while at home, where millions tune in to games, the harm falls disproportionately on women and children.

For decision-makers: 
Every time alcohol executives are invited into government forums, WHO’s proven policies to reduce alcohol harm—higher taxes,
marketing restrictions, reduced availability—are less likely to be adopted. Mexico can host a World Cup for a historic third time
without handing the tournament’s biggest victory to the alcohol industry.

alertsbycanary.org

Placed to be Replayed: How Alcohol Branding Follows Young Fans
From Stadium to Digital Screen

A recent Canary! report on Coca-Cola's marketing tactics during the FIFA
Club World Cup observed that brand logos in broadcasts and in-stadium
displays are not coincidences; they are strategically placed in football's
greatest moments to be amplified across digital platforms, reaching millions
beyond the stadium. Alcohol placement in the 2026 World Cup is designed
similarly: AB InBev's Michelob Ultra holds the official beer sponsorship, and its
branded "Superior Player of the Match" trophy is presented after every one of
the tournament's 100+ matches, putting a beer logo inside the broadcast of
football's most replayed moments. In Mexico, the tournament's biggest
moments—every national team match and the final—air on free, open
television, where children make up 14% of the audience. Those same moments
are clipped and replayed across Instagram, as well as YouTube and TikTok
(platforms FIFA has named preferred partners for the tournament), where
Mexican adolescents already spend hours every day. A beer-branded trophy
shown once on television becomes dozens of highlights in a teenager's social
media feed. Source: @michelobultramx Instagram 

About Canary! 
Canary is a real-time media monitoring and reporting service
that harnesses AI and expert analysis to identify emerging
threats in digital environments. For more information on our
methodology, visit our website. Note: This brief uses a manual
search of Canary-monitored and adjacent accounts for 2026
(through June 11) and is not exhaustive.

About Vital Strategies
Canary is a project of Vital Strategies, a public health
organization that partners with governments and local
organizations to tackle the growing burden of
noncommunicable diseases and injuries, using data and
evidence to assess health and environmental threats and to
move policy, practices and people. Our team of 400+ includes
epidemiologists, policy experts, communicators, data analysts
and others who work in 80+ countries around the world.

Disclaimer

All trademarks, product names, and
company names or logos used in this
publication are for identification
purposes only and are the property of
their respective owners. The use of
any trademarks, product names, and
company names or logos in the
publication is for information and
research purposes only and is not
intended to infringe any patent,
trademark, copyright, license or any
other proprietary right of any third
party. Vital Strategies does not claim
any proprietorship over the
logos/trademarks of third parties used
in this publication.
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